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N
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M

A
R

K
E

T
: 

A M
O

NTHLY EVENING 
EVENT W

HERE PEO
PLE 

O
F ALL AGES CAN 

GATHER, M
ILL, SIP, 

M
UNCH, AND CO

NNECT — 
ALL W

HILE AD
M

IRING 
TALENTED

 LO
CAL 

ARTISTS AND
 ENJO

YING 
FANTASTIC LIVE M

USIC.

From
 left, Daniel Bowm

an, 
Zack Brewer, Tom

m
y 

Ruth and Jason Bass are 
the brains behind Fayette 
County’s “Night M

usic”, 
evenings filled with great 
m

usic and great food. 
Photo by M

arie Thom
as.
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T
h

at’s w
h

at Jason
 B

ass an
d

 
T

o
m

m
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 R
u

th
 h

ad
 in

 m
in

d
 w

h
en

 th
ey

 
d

ream
ed

 u
p

 N
igh

t M
ark

et: a m
on

th
ly

 
ev

en
in

g ev
en

t w
h

ere p
eop

le of all ages cou
ld

 
gath

er, m
ill, sip

, m
u

n
ch

, an
d

 co
n

n
ect – all 

w
h

ile ad
m

irin
g talen

ted
 lo

cal artists an
d

 
en

joy
in

g fan
tastic liv

e m
u

sic. 
A

n
d

 it’s ex
actly

 w
h

at th
ey

 created
.

“T
h

e b
est stu

ff com
es ou

t of sittin
g 

arou
n

d
, talk

in
g w

ith
 oth

er p
eop

le w
h

o h
av

e 
lots of id

eas,” Jason
 says. “A

n
d

 th
at’s ex

actly
 

h
ow

 N
igh

t M
arket started

. T
om

m
y

 an
d

 I are 
recen

t tran
sp

lan
ts w

h
o’v

e op
en

ed
 b

u
sin

esses 
h

ere, an
d

 w
ere b

oth
 really

 p
assion

ate ab
ou

t 
WK
H�DUHDoV�IX

WX
UH��7

K
HUHoV�E

HHQ
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F�JURZ
WK
�

in
 F

ay
ette an

d
 th

ere’s su
ch

 great en
ergy, 

b
u

t p
eop

le are con
stan

tly
 say

in
g th

ere’s n
ot 

en
ou

gh
 to d

o, esp
ecially

 in
 th

e ev
en

in
gs. 6
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So w
e got to talkin

g abou
t th

at an
d 

abou
t th

e festiv
als I’d go to back in

 N
J 

each
 w

eeken
d, from

 sprin
g th

rou
gh

 
fall, w

h
ere th

e streets w
ou

ld be lin
ed 

w
ith

 food an
d art v

en
dors an

d capped 
off at each

 en
d w

ith
 m

u
sic stages. H

e 
told m

e abou
t K

en
tu

cky
 for K

en
tu

cky
 

an
d abou

t th
e N

igh
t M

arket th
ey

 h
old. 

W
e realized som

eth
in

g sim
ilar w

ou
ld 

be perfect for Fayette folks, an
d w

e 
im

m
ediately

 started plan
n

in
g.”

T
h

e N
igh

t M
arket con

cept w
as 

sim
ple: offer art, m

u
sic, an

d food for 
th

e com
m

u
n

ity. A
s th

ey
 began

 talkin
g, 

th
e idea grew

 to in
clu

de craft beer.
“I do lov

e craft beer, bu
t n

ot as 
m

u
ch

 as I lov
e th

e cu
ltu

re su
rrou

n
din

g 
craft beer,” Jason

 says, “A
n

d th
at’s 

som
eth

in
g th

at’s really
 grow

in
g 

locally. So w
e started lookin

g in
to 

in
corporatin

g it an
d th

en
 specialty

 
m

ixed drin
ks cam

e in
to th

e pictu
re 

an
d, in

 th
e en

d, I th
in

k w
e w

ou
n

d u
p 

w
ith

 som
eth

in
g th

at really
 appeals to 

a lot of people, from
 fam

ilies to you
n

g 
profession

als to cou
ples – ju

st abou
t 

ev
eryon

e, really.”
Jason

 an
d T

om
m

y
 took th

eir idea 
to th

e P
each

tree C
ity

 C
on

v
en

tion
 an

d 
V

isitor’s B
u

reau
, w

h
o lov

ed th
e idea. 

T
h

e C
V

B
 h

elped w
ith

 seed fu
n

din
g, 

SURY
LGHG�RIą

FH�VSDFH��VX
JJHVWHG�'

UDNH�
F

ield as th
e perfect location

, an
d 

offered plan
n

in
g assistan

ce v
ia th

eir 
SURIHVVLRQ

DO�HY
HQ

W�P
DQ

DJHU��7
K
H�ą

UVW�
N

igh
t M

arket ev
en

t, h
eld in

 O
ctober 

of 20
17, in

clu
ded 26 v

en
dors an

d th
ree 

food tru
cks, an

d organ
izers estim

ate 
abou

t 3,0
0

0
 people atten

ded. A
ll of 

th
e food tru

cks sold ou
t an

d G
rem

lin
 

G
row

lers h
ad to restock th

ree tim
es. 

“W
e w

ere really
 excited abou

t 
th

e respon
se,” T

om
m

y
 says. “W

e h
ad 

n
o idea w

h
at to expect an

d w
e h

ad 

n
o idea so m

an
y

 people w
ou

ld be 
in

terested. It w
as im

m
ediately

 obv
iou

s 
th

at th
e com

m
u

n
ity

 is h
u

n
gry

 for th
is 

kin
d of even

t.” 
For N

ovem
ber’s even

t, th
e crew

 
dou

bled th
e n

u
m

ber of ven
dors 

an
d food tru

cks. U
n

fortu
n

ately, 
tem

peratu
res dropped radically, bu

t 
abou

t 1,50
0

 people still cam
e ou

t an
d 

th
ey

 con
sidered th

e even
in

g an
oth

er 
VX
FFHVV��'

HFHP
EHU�EURX

JK
W�HYHQ

�FROGHU�
tem

ps – an
d sn

ow
, as w

e all recall – so 
th

ey
 h

ad to can
cel, an

d M
arch

’s even
t 

w
as rain

ed ou
t. 

B
u

t N
igh

t M
arket w

as back w
ith

 
style in

 A
pril w

ith
 v

in
tage rock from

 
fou

r ban
ds: T

h
e T

itos, th
e H

on
ey

 
Strikes, E

xit 27, an
d T

h
e Ides of Ju

n
e. 
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Jason
 says. “W

e w
ere ju

st really
 in

ter-
ested in

 brin
gin

g people togeth
er. A

n
d 

part of in
vestin

g in
 th

e com
m

u
n

ity
 is 

LQ
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Q
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“W
e w

an
ted to give th

e com
m

u
-

n
ity

 a place to con
gregate,” T

om
m

y
 

adds. “W
e w

an
ted to give people a 

tim
e to ju

st com
e an

d en
joy

 each
 

oth
er, listen

 to good m
u

sic. A
n

d w
e 

Z
DQ
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RVSK
HUH��

som
eth

in
g people w

ou
ld rem

em
ber, 

som
eth

in
g special. I th

in
k w

e’ve don
e 

th
at an

d it’s very
 satisfy

in
g to see.”

T
h

e Fayette C
h

am
ber w

as 
certain

ly
 im

pressed. N
igh

t M
arket – as 

w
ell as Jason

’s an
d T

om
m

y
’s oth

er 
in

volvem
en

t in
 th

e com
m

u
n

ity
 – led 

to th
e pair bein

g n
am

ed, alon
g w

ith
 

1
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ack B

rew
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e 20
17 

Y
ou

n
g P
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als of th

e Y
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“Y
ou

 kn
ow

, you
 h

ear th
em

 start 

talkin
g abou

t th
e person

 w
h

o’s bein
g 

n
am

ed,” T
om

m
y

 says of receiv
in

g th
e 

aw
ard, “an

d all of a su
dden

 you
 realize 

it’s you
 an

d it’s su
rreal. W

e w
ere so 

su
rprised an

d it’s su
ch

 an
 h

on
or. N

ow
 

w
e w

an
t to live u

p to it. W
e w

an
t to 

m
ake N

igh
t M

arket – an
d every

th
in

g 
else w

e do in
 th

e com
m

u
n

ity
 – w

orth
y

 
of th

e h
on

or w
e’ve received.”

“T
o be recogn

ized for startin
g 

som
eth

in
g in

 a com
m

u
n

ity
 you

 th
in

k 
of as h

om
e is really

 in
credible,” Jason

 
adds. In

terestin
gly, th

e m
en

 h
on

ored 
for N

igh
t M

arket are recen
t tran

s-
plan

ts. Jason
, w

h
o ow

n
s Jason

H
u

n
ter 
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n
 creative 
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 M
alt M

aker M
edia, cam

e from
 

K
en

tu
cky, w

h
ere th

ey
 m

et w
h

ile 
in

 college. A
ll fou

r, h
ow

ever, n
ow

 

con
sider Fayette th

eir com
m

u
n

ity. A
n

d 
all say

 th
e aw

ard w
as an

 in
credible 

h
on

or.“T
h

is w
as a very

 h
u

m
blin

g 
experien

ce for m
e,” Z

ack says, “bu
t also 
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HFWLRQ

�RI�K
RZ

�,oYH�JURZ
Q
��

DQ
G�RQ

�WK
H�HIIHFW�7

RP
P
\
�DQ

G�'
DQ

LHO�
an

d oth
ers h

ave h
ad on

 m
e. I n

ever 
in

ten
ded to be in

 an
 en

trepren
eu

rial 
en

v
iron

m
en

t. I didn
’t kn

ow
 I w

as 
capable of it. I’ve grow

n
 so m

u
ch

 sin
ce 

join
in

g M
alt M

aker an
d th

is aw
ard is 

absolu
tely

 becau
se of th

em
.”

“I love th
at w

e w
ere h

on
ored for 

in
volvem

en
t in

 su
ch

 an
 in

credible, 
YHUVDWLOH�HYHQ
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frien
ds w

h
o are still in

 college w
h

o 
drive dow

n
 for it, bu

t also, m
y

 
68-year-old fath

er-in
-law

 says it’s th
e 

m
ost fu

n
 even

t h
e’s been

 to in
 years. 

T
h

at really
 says som

eth
in

g, I th
in

k.”
For T

om
m

y
 an

d Jason
, w

h
o are 

both
 also h

eav
ily

 in
volved in

 StartU
p 

Fayette an
d oth

er local grow
th

 
in

itiatives, N
igh

t M
arket is sim

ply
 a 

w
ay

 of giv
in

g back to a com
m

u
n

ity
 

th
ey

 say
 h

as w
elcom

ed th
em

 from
 th

e 
begin

n
in

g.
“T

h
e C

h
am

ber h
as been

 good to 
u

s an
d for u

s,” T
om

m
y

 says. “W
h

en
 

m
y

 partn
ers an

d I got h
ere, w

e kn
ew

, 
bein

g th
e n

ew
 kids on

 th
e block, th

at 
w

e n
eeded to m

eet people an
d m

ake 
frien

ds. So w
e got in

volved w
ith

 th
e 

C
h

am
ber an

d w
e sh

ow
ed u

p in
 serv

ice 
to oth

ers an
d it becam

e ou
r lau

n
ch

in
g 

pad. W
e’re in

vested in
 th

is com
m

u
n

ity
 

n
ow

 an
d w

e w
an

t to see it th
rive.”

Jason
 agrees com

pletely.
“I started m

y
 bu

sin
ess w

h
ile in

 
college, eigh

teen
 years ago,” h

e says. 
“B

u
t it h

as really
 th

rived sin
ce I’ve 

been
 in

 Fayette. Sou
th

ern
 h

ospitality
 

is a real th
in

g. T
h

is is a very
 close 

com
m

u
n

ity
 an

d w
e really

 w
an

ted to do 
ou

r part to get m
ore people in

volved, 
to give people an

oth
er w

ay
 to con

n
ect.”

C
ertain

ly, th
e grou

p’s A
pril 20

18 
N

igh
t M

arket even
t prov

ided ju
st th

at; 
T

om
m

y
 an

d Jason
 estim

ate abou
t 

6,0
0

0
 people cam

e ou
t to en

joy
 th

e 
even

in
g. G

iven
 th

e atm
osph

ere an
d 

in
credible array

 of ven
dors, it’s n

o 
su

rprise.
“N

igh
t M

arket is th
e kin

d of th
in

g 
you

 w
an

t you
r w

eeken
d to be,” Z

ack 
explain

s. “It’s a ton
 of fu

n
 an

d a great 
w

ay
 to spen

d a Satu
rday

 n
igh

t. For 
m

e, it w
as th

e kin
d of th

in
g I didn

’t 
even

 kn
ow

 I w
as m

issin
g u

n
til I saw

 it. 
T

h
ere’s alw

ays som
eth

in
g u

n
expected, 

som
eth

in
g in

terestin
g. I th

in
k w

e’re all 
very

 prou
d to be part of it.”
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M
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D 

M
AKE FRIEN

D
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G
O
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W
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O
W

ED
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 O

TH
ERS 
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D
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N
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art, in
clu

din
g h

an
dm

ade art jew
elry, 

pottery, ph
otograph

y, w
earables, an

d 
w

oodcrafts, to h
om

em
ade organ

ic 
bath

 an
d beau

ty
 produ

cts to spice 
blen

ds, specialty
 teas, local h

on
ey, 

an
d oth

er food item
s. T

h
e even

t’s 50
 

ven
dors (in

clu
din

g six food tru
cks, six 

sn
ack an

d dessert ven
dors, an

d tw
o 

alcoh
ol ven

dors) said th
ey

 w
ere very

 
h

appy
 w

ith
 th

e resu
lts. C

om
m

u
n

ity
 

m
em

bers, too, left rave rev
iew

s abou
t 

th
e even

in
g. 

“It w
as am

azin
g,” Jason

 says. 
“A

bsolu
tely

 am
azin

g. E
veryon

e h
ad a 

WHUULą
F�WLP

H�q
N

igh
t M

arket isn
’t ju

st a great 
w

ay
 for local ven

dors to con
n

ect w
ith

 
th

e com
m

u
n

ity
 an

d a fu
n

 place to 
spen

d an
 even

in
g. E

ach
 N

igh
t M

arket 
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n
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 im
portan
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